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Executive Summary 
1. Greyhound Bus Passengers Visiting New York City in 2003............................. 1.004 million 

 

2. Direct Spending by Passengers While Visiting New York City 
 
  Retail, Excluding at the Port Authority Bus Terminal................................ $182.0 million 
 
  Retail at the Port Authority Bus Terminal........................................................ $6.5 million 
 
   Subtotal ....................................................................................................... $188.5 million 
 
  Restaurant ......................................................................................................... $144.6 million 
 
  Entertainment ..................................................................................................... $88.0 million 
 
  Lodging ............................................................................................................. $145.7 million 
 
  Transportation .................................................................................................... $39.7 million 
 
   Total............................................................................................................. $606.5 million 

 

3. Economic Impacts of Visitors 
 
  Total Direct Spending by Visitors.................................................................. $606.5 million 
 
  Indirect and Induced Economic Impacts...................................................... $192.2 million 
 
   Total............................................................................................................. $798.7 million 
 
  Full-Time-Equivalent Jobs ..............................................................................................7,199 
 
  Household Earnings ........................................................................................ $192.9 million 

 

4. Tax Revenue Collected on Direct Expenditures of Visitors ............................... $49.6 million 
 



 

1. Introduction 
 

 Visitors to New York City bring dollars into the local economy. Their spending on lodging, 

transportation, eating and drinking, entertainment, and shopping is income to New York City 

businesses and wages and salaries to people employed in these businesses. The benefit of this 

spending is recycled and multiplied as those who receive it as income also spend it in the local 

economy. Like the stone tossed into a still pond, the injection of spending by visitors to New 

York City creates a ripple of subsequent spending, and a total impact on the economy of New 

York City that exceeds the initial amount spent by the visitors. 

 

 Although the importance of tourism to the New York City economy is recognized,1 the 

contributions of intercity bus passengers are overlooked. Too often bus passengers are pictured 

as a homogeneous group, different from other travelers, with few economic resources and little 

contribution to make to the economic vitality of a region. Although it is true that intercity bus 

passengers differ from passengers of other commercial modes of intercity transportation, they 

are certainly not a homogeneous group, and, as this study has found, they make substantial 

contributions to the local economies they visit. Furthermore, their characteristics—they reside in 

almost equal proportions in rural areas and small and large metropolitan areas; they are 

predominantly young or elderly; they are typically from lower income families; and they have 

fewer transportation alternatives than those who travel by other modes2—suggest an additional 

economic benefit from their travel. If it is true that a country is bound together more tightly by a 

citizenry with shared experiences, because Greyhound and other intercity bus operators open 

America’s major cities to people who otherwise might not have access to them, the country 

benefits in ways that exceed the mere benefit of the dollars they spend while visiting these 

cities. 

                                                   
1 The tourism industry is New York City’s fifth largest industry measured in terms of average annual 

employment. The Economic Impact of Tourism on New York City 2002, page 15, NYC & Company - the 
Convention and Visitors Bureau. 

2 Federal Subsidies for Passenger Transportation, 1960-1988: Winners, Losers, and Implications for the 
Future, Robert R. Nathan Associates, Inc., May, 1989, p. viii. 
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 The role of fixed route, scheduled intercity bus itself in reaping the economic benefits of 

tourism is also overlooked. Studies of the impacts of tourism do not differentiate the ways in 

which tourists are transported to and from the cities they visit. Tourists are lumped together 

with usually only passing mention of airport arrivals and departures. But each mode of 

passenger transportation has advantages and disadvantages. Among the alternatives, the 

intercity bus is the most fuel efficient and least disruptive to the environment.3 Furthermore, 

intercity buses provide the economic benefits identified in this report with almost no subsidy, 

particularly when compared with the other primary modes of public passenger transportation, 

airlines, Amtrak and local mass transit.4 

 

 This report presents a study of the economic impacts of visitors to New York City in 2003 

who traveled by means of the scheduled, intercity bus service offered by Greyhound Lines and 

its “pool” partners, Peter Pan Bus Lines, and Adirondack Trailways.5 Five major categories of 

visitor spending were included: lodging, restaurants, entertainment, retail stores, and intracity 

transportation. Within the retail store category, spending by visitors while at the Port Authority 

Bus Terminal was estimated separately. Within the transportation category, five modes were 

included and analyzed separately: subway, taxi, rental car, private car, and transit bus. 

Spending impacts on the total value of goods and services produced in the local economy, 

employment, household earnings from employment, and tax revenues were estimated. 

 

                                                   
3 Congressional Research Service, CRS Report: 96-22, Amtrak and Energy Conservation in Intercity 

Passenger Transportation, by Stephen J. Thompson. Retrieved July 21, 2004, from 
http://www.ncseonline.org/NLE/CRSreports/energy/eng-11.cfm 

4 See Net Federal Subsidies to Passenger Transportation Systems and Modes, 1960-2001, Nathan 
Associates, April 2003. That study found that on a per-passenger trip basis, net federal subsidies during 
the study period were $57.96 per Amtrak trip; $6.07 per airline trip; 44 cents per mass transit trip; and 8 
cents per intercity bus trip. 

5 Greyhound “pools” its service with Peter Pan and Adirondack on certain routes into New York 
City. That is, the service is operated cooperatively with a common pool of buses and common ticketing of 
passengers. The passengers who are the subjects of this study are those who arrive on Greyhound or on 
the “pool” service operated by Peter Pan or Adirondack. They do not include passengers arriving on 
Peter Pan or Adirondack service that is not part of the pool, nor do they include those arriving on other 
scheduled, intercity bus companies such as Bonanza and Martz. 
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2. Data Sources 
 

 Data for the study were obtained from several sources. An analysis of the Greyhound sales 

data provided an estimate of total 2003 visitors to New York City that were transported by 

Greyhound and the Greyhound pool service, including that provided by Peter Pan and 

Adirondack (hereinafter referred to as “Greyhound”). An additional analysis of data from a 

survey of Greyhound passengers who visited New York City in 2003 provided a baseline 

demographic profile of bus visitors. Economic impact multipliers for New York City were 

obtained from the Bureau of Economic Analysis (BEA), U.S. Department of Commerce. Nathan 

Associates Inc. developed a questionnaire that was used to obtain information on bus visitor 

expenditures in a special intercept survey of Greyhound passengers conducted in June 2004 at 

the Port Authority Bus Terminal. 

 

 The special passenger survey intercepted 850 Greyhound passengers as they arrived at or 

departed from the Port Authority Bus Terminal. Separate questionnaires were developed and 

used for the arriving and departing passengers. The basic design of the questionnaires consists 

of four elements. The first element identifies adult passengers visiting the city, not merely 

passing through on the way to other destinations, embarking on visits to other cities, or 

returning home to the city from visits elsewhere. Of the 850 passengers who were intercepted, 

599 were identified as visitors and interviewed. The second element collects information on the 

visitor, such as whether he or she is alone or in a group, and the visit itself, such as length. The 

third element asks respondents for the activities they will (arrivals) or did (departures) engage 

in while visiting New York City, and the amount of money they budgeted to spend (arrivals) or 

did spend (departures) on these activities. 

 

 The responses provided by the 599 interviewed visitors were keyed into a database that was 

then analyzed for completeness, consistency, and accuracy. Respondents who reported a length 

of stay exceeding 31 days were excluded. Respondents whose answers were inconsistent, such 

as number of nights in commercial lodging exceeding number of nights visiting, were excluded. 

And those with outlying or extreme responses were excluded. A final database was created 

from the responses of 498 interviewed adult visitors. The data analysis resulted in the exclusion 

of 101 interviews. Given the reasonable presumption that Greyhound, Peter Pan, and 



4 

 

Adirondack bus passengers visiting New York City have similar economic and demographic 

characteristics and given that Greyhound passengers account for 70 percent of these visitors, the 

special intercept survey of Greyhound passengers was judged to be representative of 

Greyhound, Peter Pan, and Adirondack bus passengers visiting New York City and is used to 

describe and quantify the demographics and spending of these visitors. 

 

 

3. Profile of Visitors 
 

 Slightly over 1.0 million visitors to New York City arrived or departed on Greyhound by 

way of the Port Authority Bus Terminal in 2003. Of the 1.0 million visitors, 46 percent (458,000) 

visited alone, and 54 percent (546,000) visited in groups.6 Of those visiting in groups, 37 percent 

(200,000) were in groups with children and the remaining 63 percent (346,000) were in groups of 

adults only. Ninety-one percent (916,000) of the visitors were adults (18 years of age or older), 

and 9 percent (88,000) were children. 

 

 

Visitors by Group Type

Groups 54%Visiting Alone 46%

Groups with Children 
37%

Adult Only Groups 
63%

 
 

 

                                                   
6 Percentage and count distributions of visitors and visitor spending presented in this report may not 

sum exactly to 100 percent, the total number of visitors, or total visitor spending due to rounding. 
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 Visitors came from all regions of the United States and from outside the country. Thirty-

eight percent of the visitors (378,000) were from the Northeast region of the United States.7 

Thirty-two percent (324,000) were from the South, 9 percent (89,000) from the Midwest, and 

4 percent (42,000) from the West. Seventeen percent (171,000) lived outside of the United States. 

Visitors by Place of Residence

Northeast 38% South 32%

Midwest 9%West 4%

Foreign 17%
 

 

 Although most visitors (84 percent or 840,000 visitors) came to New York City for pleasure, 

7 percent (66,000) came for business reasons only, and 10 percent (97,000) came for both 

pleasure and business.  

 

Visitors by Trip Purpose

Pleasure 84%

Both 10% Business 7%
 

 

                                                   
7 Regions were defined as used by the U.S. Census Bureau. 
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 Visitors stayed for a total of 6.4 million visit days. Those visiting alone accounted for 

39 percent of these days, while groups with children and adult only groups accounted for 

27 percent and 34 percent of the visit days, respectively.  

 

Visit Days by Group Type

Visiting Alone 39%

Adult Only Groups 
34%

Groups with Children 
27%

 
 

Overall, visitors stayed in New York City an average of 6.4 days. Those who visited alone 

stayed an average of 5.5 days. The average length of stay of visitors in groups with children was 

8.6 days, and visitors in adult only groups stayed 6.4 days, on average. 

 

Average Length of Stay in Days

5.5

8.6

6.4 6.4

0

2

4

6

8

10

Visiting Alone Groups with Children Adult Only Groups Overall

 
 

 Forty percent of the visitors stayed in commercial lodging. Visitors in groups were more 

likely to stay in commercial lodging than those visiting alone. Fifty-four percent of visitors in 
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adult only groups and 39 percent of visitors in groups with children used commercial lodging, 

while only 29 percent of people visiting alone stayed in commercial lodging. 

 

Visitors Staying in Commercial Lodging

54%

39%

29%

40%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Adult Only Groups

Groups with Children

Visiting Alone

Overall

 
 

 Among visitors who stayed in commercial lodging, the average number of nights in 

commercial lodging was 4.6 nights. Visitors in groups with children had the highest average 

number of nights in commercial lodging (5.4 nights), followed by visitors in adult only groups 

(4.5 nights) and visitors by themselves (4.3 nights). 

 

Average Nights in Commercial Lodging

4.3
5.4

4.5 4.6
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4

6
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Visiting Alone Groups with Children Adult Only Groups Overall

 
 

Nearly all visitors (98 percent or 984,000 people) used local transportation. The most used 

mode of local transportation was the subway (58 percent or 587,000 visitors), followed by taxi 

(55 percent or 552,000 visitors), transit bus (26 percent or 265,000 visitors), private car (17 

percent or 171,000 visitors), and rental car (3 percent or 34,000 visitors). 



8 

 

 

Visitors Using Local Transportation

3%

17%

26%

55%
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4. Visitor Spending 
 

A. TOTAL EXPENDITURES 

 

Greyhound bus passengers visiting New York City spent a total of $606.5 million in 2003. 

This direct spending generated an additional $192.2 million in indirect and induced spending. 

Thus, the total direct and indirect economic impact of Greyhound bus passengers visiting New 

York City in 1993 was $798.7 million.  

 

Of the $606.5 million in visitor spending, adult only groups accounted for the largest 

percentage (42 percent or $253.8 million), followed closely by people visiting alone (40 percent 

or $245.0 million). Groups with children accounted for 18 percent ($107.7 million) of the 

spending. 

 

When the total spending is broken down by type of expense, retail expenses, excluding 

retail spending at the Port Authority Bus Terminal, accounted for the largest percentage of the 

spending (30 percent or $182.0 million). Nearly one-fourth ($145.7 million) of the spending was 

for commercial lodging, and nearly another one-fourth ($144.6 million ) of the spending was on 
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restaurants. Entertainment accounted for 15 percent ($88.0 million) of the spending, and local 

transportation accounted for 7 percent ($39.7 million). One percent ($6.5 million) of the 

spending was for retail expenses at the Port Authority Bus Terminal. 

 

Visitor Spending by Expense Type

Lodging 24%

Restaurant 24%

Entertainment 15%
Transportation 7%

Terminal 1%

Retail 30%

 
 

B. PER PERSON PER DAY SPENDING 

 

Overall, visitors spent an average of $94.38 per person per day. Visitors in adult only groups 

spent the most on average ($114.63 per person per day), followed by people visiting alone 

($97.26 per person per day) and visitors in groups with children ($62.62 per person per day). Of 

the average $94.38 spent per person per day, $28.32 was used for retail expenses, excluding 

expenditures at the Port Authority Bus Terminal. Averages of $22.67 and $22.50 per person per 

day, respectively, were spent on commercial lodging and restaurants. Visitors spent $13.69, on 

average, per person per day on entertainment and an average of $6.18 per person per day on 

local transportation. At the Port Authority Bus Terminal, visitors spent an average of $1.01 per 

person per day. 

 

C. PER PERSON PER TRIP SPENDING 

 

 A visitor spent an average of $604.08 in New York City on his or her trip. On a per-person-

per-trip basis, on average, people in adult only groups spent $733.53, visitors with children 

spent $538.50, and visitors by themselves spent $534.93. On a trip, a visitor spent an average of 

$181.27 on retail (excluding spending at the Port Authority Bus Terminal), $145.12 on 
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commercial lodging, $144.02 on restaurants, $87.65 on entertainment, $39.54 on local 

transportation, and $6.47 at the Port Authority Bus Terminal. 

 

Underlying these averages were visitors with dissimilar spending patterns. Not all visitors 

spent money in every category. Nine in 10 visitors (91 percent or 918,000 visitors) had expenses 

at restaurants. Eight-six percent (865,000) of the visitors spent money on local transportation, 

and 83 percent (836,000 visitors) had retail spending, excluding retail expenses at the Port 

Authority Bus Terminal. Seventy-one percent (711,000) of visitors had entertainment expenses, 

and seven in ten visitors (70 percent or 699,000 visitors) had retail spending at the Port 

Authority Bus Terminal. Only one in four visitors (40 percent or 399,000 visitors) stayed in 

commercial lodging. 

Visitors with Expenses by Type

40%

70%

71%

83%

86%

91%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Lodging

Terminal

Entertainment

Retail

Transportation
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Those visitors with retail expenditures, excluding those made at the Port Authority Bus 

Terminal, had purchases averaging $217.62 per person per trip. Those who made retail 

purchases at the terminal had average expenses of $9.30 per person per trip. Restaurant 

spending for those with such expenses averaged $157.58. Average entertainment spending for 

those who had such expenses was $123.80 per person. For visitors using local transportation, 

the average expense was $45.87 per person. And, for those who stayed in commercial lodging, 

the average lodging expense was $365.54, or $79 per person per night in commercial lodging. 
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5. Economic Impacts 
 

 Direct spending by bus passengers visiting New York City generates tax revenues, as well 

as indirect and induced spending in the economy, as recipients of money spent by the visitors 

spend it on other items. All of the direct, indirect, and induced spending that results from 

intercity bus passengers visiting the city generates employment and household earnings in the 

local economy. 

 

 Economists use input-output (IO) models to estimate the economic impacts of a spending 

“injection” into an economy. IO models are especially helpful in estimating the impacts of 

tourism because tourist spending is truly an injection into a local economy, that is, without the 

tourist, the spending would not occur, and, because of the spending, activity in the local 

economy is stimulated and increased. For example, consider the tourist who purchases a meal 

at a restaurant. That meal would not be prepared and served but for the demand of the tourist. 

To satisfy that demand, a restaurant must pay chefs and servers, purchase the food to be 

prepared and served, and have the space, tables, and other equipment necessary to serve the 

customer. When the restaurateur visits the wholesale grocer to purchase the ingredients that go 

into the meal demanded by the tourist, the business activities of the wholesaler are stimulated, 

and, as the wholesaler purchases the products he or she is selling, additional businesses are 

stimulated. In the end, the purchase of a meal at a restaurant by a tourist generates a ripple 

effect in the local economy that results in additional sales, employment, and wages throughout 

the entire economy.  

 

 IO models measure the additional amounts of spending attributable to an initial injection of 

spending into an economy, and express the results as multipliers of the initial amount spent. 

The Regional Input-Output Modeling System (RIMS II), which is maintained by BEA, is the 

largest and most disaggregate IO model available. RIMS II generates estimates of economic 

impact multipliers for spending on goods and services produced by industry in any region of 

the United States that comprises one or more counties. Multipliers are estimated per dollar 

spent on goods or services brought to “final” demand, or, spending on goods and services not 

transformed into yet other goods and services. Final demand consists of household 

consumption spending, business investment spending, government spending, and spending by 
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entities outside the boundary of the economy resulting in exports from the economy. Multi-

pliers are estimated for output (goods produced and services provided in the economy), 

employment, and household earnings from supplying labor services. 

 

 Multipliers from BEA for output, employment, and household earnings from labor services 

were applied to the estimates of direct spending, net of taxes paid, by Greyhound bus 

passengers while visiting New York City. 

 

A. TAX REVENUES COLLECTED ON DIRECT SPENDING 
 

 Before estimating the economic impacts of visitor spending using BEA multipliers, it is 

necessary to estimate and subtract from direct spending the taxes paid by visitors. Taxes are 

merely transfers of dollars to the government. They are not received and kept by businesses or 

individuals. Hence, they are not recycled through the economy as additional spending by 

businesses or individuals; their effects do not multiply through the economy.  

 

 Tax revenues collected on visitor expenditures totaled $49.6 million. Revenues consisted of 

sales taxes collected at a rate of 8.625 percent on retail, restaurant, and entertainment 

expenditures, and at a rate of 13.625 percent for lodging expenses. 

 

B. ADDITIONAL SPENDING, AND EMPLOYMENT AND WAGE IMPACTS 
 

 When the indirect and induced impacts of visitor spending are added to their direct 

spending, the total economic impact of Greyhound bus passengers visiting New York City was 

$798.7 million. Visitor spending net of taxes ($556.9 million) generated a ripple of subsequent 

rounds of spending that resulted in an additional $192.2 million in indirect and induced 

impacts.8 Spending by these bus passengers to New York City supported 7,199 jobs in the local 

economy and $192.9 million in household earnings from employment. 

                                                   
8 The economic impact estimated here is based on a simplifying assumption that the products 

purchased at retail stores were not manufactured within the local economy, wholesaled within the local 
economy, nor transported by local companies. To the extent that these assumptions are inaccurate, the 
economic impact has been underestimated.  
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6. Conclusion 
 

 Regularly scheduled intercity bus transportation provides a valuable service to individuals, 

the economies of the cities they visit, and the nation. Recently, U.S. Assistant Secretary of 

Transportation for Transportation Policy, Emil Frankel, described the importance of intercity 

bus service to the nation’s transportation infrastructure: 

 

Private carriers provide an important, if often overlooked, link in the intermodal chain of 
personal movements, that is, intercity bus services. The transportation community’s 
interest in the private, intercity bus industry is well placed. The industry plays a vital 
role in the supply of the Nation’s publicly available transportation services, with the 
potential to provide even more. Throughout the country, in every State and in most 
travel markets, the private bus industry enhances the Nation’s mobility by providing one 
or more of its broad array of services: in regular route service between cities; in 
commuter and shuttle markets; as an intermodal connector to air, intercity rail 
passenger, and transit operations; in charter, tour, and sightseeing markets; and in much 
of rural America -- as the only available public transportation option. 9 

 

The bus carries more than passengers: it carries tourists, their dollars, and economic 

development benefits to our major cities. And the fabric of America is woven together more 

tightly by a regularly scheduled intercity bus service that opens America’s major cities to people 

who otherwise would not travel. 

 

It is impossible to quantify the societal benefits to New York City of an affordable and 

reliable intercity public transportation alternative for those desiring to visit the city, but the 

economic benefit of such a service can be quantified. That is what this report accomplishes. The 

report demonstrates that the service provided by Greyhound and its pool partners delivers a 

very substantial economic benefit to the city, which the city should welcome and encourage. 

 

 

                                                   
9 Statement of Emil Frankel, Assistant Secretary for Transportation Policy, U.S. Department of 

Transportation, before the Subcommittee on Energy Policy, Natural Resources and Regulatory Affairs, 
Committee on Government Reform, U. S. House of Representatives, hearing on How Can We Maximize 
Private Sector Participation in Transportation?, May 18, 2004. Retrieved July 21, 2004, from 
http://testimony.ost.dot.gov/test/Frankel1.htm. 
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